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Survey on User Habits and Satisfaction of Distance Learners

SONG Lizhe, WEI Shunping, SUN Yu
(The Open University of China, Beijing 100039)

Abstract: In June and July,2018,the authors questionnaired more than 36,000 learners. Most people use desktop
computers to learn, and the vast majority think that learning network is convenient to use. As for mobile phone
learners, their evaluation for the convenience of learning network is a little lower. As students turn younger, the
proportion of people using mobile phones to learn has increased significantly, which prompts website designers to
pay attention to the functional design of mobile terminal. In terms of satisfaction, students generally believe that
learning in the Open University of China is of great help to personal career development. Relevance analysis
shows that students’ satisfaction with support services has the greatest impact on final satisfaction, and teachers’
counseling and answering questions have a direct positive impact on students’ satisfaction. Age is not a fixed
factor affecting the satisfaction of learning outcomes. Age does not affect people’s judgment on the
appropriateness of curriculum resources. However, with the increase of age, the proportion of people who think
that learning network is convenient to use increases slightly.
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